
Most consumer goods go through a series of stages before they emerge as finished products ready for sale.

Raw materials and manufactured components comprise the initial physical input in the manufacturing 
process. Once obtained, these are stored for later assembly. But assembly first depends upon the production 
planning stage, where it is decided how and in what quantities the stored materials will be processed to 
create sufficient quantities of finished goods. The production planning stage itself follows the requirements 
of the goods' design stage that proceeds from extensive research. After assembly, the products are inspected 
and tested to maintain quality control l Those units that pass the inspection and testing stages are then 
packaged, despatched and offered for sale in retail outlets. The level of sales, which is the end point of the 
manufacturing process, helps determine production planning.

A product's design is not only the result of product research, but is also influenced by testing and market 
research. If the testing stage (after assembly and inspection) reveals unacceptable problems in the finished 
product, then adjustments will have to be made to the product's design. Similarly, market research, which 
examines the extent and nature of the demand for products, has the role of guiding product design to suit 
consumer demands which may change with time. Market research, while influenced by product sales, also 
serves to foster future sales by devising suitable advertising for the goods.

Thus the reality of consumer goods manufacturing goes well beyond a simple linear production process.

The chart below shows the amount of leisure time enjoyed by men and women of different 
employment status.

Write a report for a university lecturer describing the information shown below.

Write at least 150 words.

Academic Writing Task 1 #10

You should spend about 20 minutes on this task.

Model answer

The chart shows the number of hours of leisure enjoyed by men and women in a typical 
week in 1998-9, according to gender and employment status.

Among those employed full-time, men on average had fifty hours of leisure, whereas women 
had approximately thirty-seven hours. There were no figures given for male part-time work-
ers, but female part-timers had forty hours of leisure time, only slightly more than women in 
full-time employment, perhaps reflecting their work in the home.

In the unemployed and retired categories, leisure time showed an increase for both sexes, as 
might have been expected. Here too, men enjoyed more leisure time over eighty hours, 
compared with seventy hours for women, perhaps once again reflecting the fact that women 
spend more time working in the home than men.

Lastly, housewives enjoyed approximately fifty-four hours of leisure, on average. There 
were no figures given for househusbands! Overall, the chart demonstrates that in the catego-
ries for which statistics on male leisure time were available, men enjoyed at least ten hours 
of extra leisure time.


